
 

THE CHALLENGE 

It is increasingly difficult to connect with 
students face-to-face. The Internet is the 
new “student union” and students connect 
online in their electronically locked and 
monitored dorms. In the U.S., new policies 
make it difficult for organizations like Cru 
to keep their official presence on campus. 
In some parts of the world, even seeking to 
know more about who Jesus is comes with 
a great risk. Effectively reaching students is 
increas ingly requir ing new dig ita l 
strategies. 

ONE SOLUTION 

According to a Kaiser Family Foundation study, the 
average young person spends 7 hours and 38 minutes a 
day on a smart phone, computer, or other electronic 
device. That’s nearly every waking moment outside of 
class. 

It was in response to this massive shift in media habits 
that Cru launched EveryStudent.com in 2002. 
Designed as a way for students to receive answers to 
questions about life and God, with persuasive reasons 
to begin a relationship with Christ, this proven strategy 
has touched millions of students and others with the 
good news of Christ since its inception.  And for many, 
entering into a relationship with Christ is just the 
beginning of their journey, because EveryStudent.com 
also offers a set of four email follow-up series to help 
them grow. Done consecutively, these email series help 
bring students from new believers to multiplying 
disciples. 

Last year, EveryStudent.com reached just over 22 
million people, 4 million of whom live in what we 
usually think of as "closed countries." Over 333,000 
indicated making decisions for Christ after visiting the 
site, and 45% of these new believers chose to start the 
follow-up process. 

HOW IT’S WORKING 

Millions are finding EveryStudent.com via Google, 
searching with questions such as: “Is God real?” “Does 
God answer prayer?” “Is Jesus God?”                                    

Targeted advertising via Google is helping bring more 
people to the site, as people are searching for the very 
topics we are advertising. At just 6 cents a person, 51,000 
people a day are driven to this evangelistic web site 
throughout the world. And we are seeing people respond 
to God, inviting Jesus into their lives, for less than $4 a 
person. This is the average, worldwide, including cultures 
where people cannot talk about Jesus openly. 

The whole EveryStudent.com strategy is designed so that 
within a few months time, a person can go from a 
nonbeliever to someone who is equipped to share their 
faith with others.   

HOW YOU CAN MAKE A DIFFERENCE 

Help bring truth to people seeking answers to their 
deepest spiritual questions. An investment of $5,000 in 
this on-going project will help provide the resources 
needed to translate new language versions and their 
follow-up email series, as well as provide effective, 
targeted Google advertising for several languages 
deemed critical. 
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